
4 Steps 
to Generate Higher ROIs 
from Social Media Marketing
In today’s digital world, social is at the core of all virtual connections. For businesses, this 
translates into leading all marketing e�orts through social media. From attracting, engaging, 
to building connections, social is the way forward for businesses in the new normal. 

Listen, 
Think, Act 

Jumping on the  bandwagon, COVID Made Us Social
businesses are quick to lead conversations on social 
media. Instead, they should practice active listening.

Empathetic marketers know when to aim for engagement 
or participation and when to target reaction or reach. 

Brands should leverage social silence and search analysis 
to understand the needs of their audience.  

of industry experts 
say social listening 
has increased in 

value for their 
organization 

66% 

Remember to 
Prioritize Value 

The business disruption caused by the pandemic 
prompted marketers to focus on acquisition of new 
customers.  

However, brands should also focus on improving 
customer retention and customer experience. 

Long-term social connections can only be developed 
through creative engagement and o�ering innovative 
experiences. 

of marketers’ top 
social media goal is to 
increase acquisition of 

new customers 

73% 

of internet users aged 
55-64 plan to buy 

online more frequently 
post-pandemic 

37% 

Create for Cross-
Generational Audiences 

The past year saw a rise in the digital literacy of baby 
boomers.

Businesses should capitalize this new audience by 
creating interest-based relevant content for all ages.

UGC and creating age-stereotype-free campaigns is 
a great way to connect with baby boomers. 

Move Beyond 
Reactive Engagement 

Brands should be wary of siloing Social and Sales. 

Social engagement should build connections and 
generate monetary value. 

Brands should identify their goals and set up marketing 
measurement frameworks to monetize social engagement. 

 of organizations 
that integrate 

social data into 
other systems are 

confident in 
quantifying the ROI 

of social media

85% 
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